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KommunalTechnik – the medium for 
municipal practitioners
Technology, solutions, responsibility: munic-
ipalities and public service providers face a 
wide range of tasks in public works yards, road 
maintenance and parks departments, and win-
ter service operations.Anyone who aims to act 
efficiently and with a view to the future needs 
sound information, practical guidance – and 
reliable partners.

KommunalTechnik provides exactly that: an 
editorial environment that is independent, 
closely connected to everyday practice, and 
integrates advertising into a relevant, trust-
worthy medium.

Short Profile
KommunalTechnik is the leading trade medium 
for decision-makers in public works yards, road 
maintenance authorities, parks and green area 
departments, and municipal service providers.
The editorial team reports with a strong prac-
tical focus on topics such as operations man-
agement, street cleaning, winter service, green 
space maintenance, and municipal fleets.Sur-
veys, reports, and interviews provide market 
overviews and product presentations offering 

clear orientation in the supplier landscape.
Particularly valued: the independent technical 
expertise that KommunalTechnik shares with 
municipalities, authorities, and service provid-
ers.“Trade media for municipal practitioners” 
is not just a claim – it’s our lived practice. Ed-
itorial credibility, a strong link to day-to-day 
operations, and proximity to the industry form 
the basis of our readers’ trust.

Reach
With a bi-monthly print magazine (circulation: 
10,521 copies, including 850 digital, IVW II/2025) 
and a strong digital offering (website, newslet-
ter, webinars), KommunalTechnik reliably reach-
es key decision-makers in the municipal sector.

Newsletter: 8,189 recipients (Ø 1st half of 2025), 
up to 3,534 opens and 1,123 clicks per issue 

Website: 9,485 page views per month, 6,168 
sessions, 8,116 unique page views (Ø 1st half 
of 2025) 

For advertisers, this means: 
	– High reach with virtually no waste cover-
age

	– Direct access to decision-makers in munic-
ipalities

	– Strong interaction rates through relevant 
content

	– Flexible cross-media packages with clear 
target group focus

KommunalBiz – the webinar platform of Kom-
munalTechnik With KommunalBiz, the brand 
family expands its portfolio to include practi-
cal online seminars. Experts present current 
developments, offer guidance on technology, 
law and organisation, and engage directly with 
participants.

This creates an additional, interactive access 
point to our community – and offers partners 
the opportunity to position their specialist top-
ics in a focused and credible way.

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact



www.kommunaltechnik.net | RATE CARD 28 | valid from January 2026 4

Medien für kommunale Praktiker

The Magazine 
KommunalTechnik is published six times a year 
and is specifically aimed at decision-makers in 
public works yards, road maintenance authori-
ties, parks and green area departments, as well 
as municipal service providers.
It offers optimum ad placements – classic, 
visible and effective.

IVW-audited circulation: 10,521 copies 
For more than 28 years, the leading trade medium for municipal 
decision-makers. 
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Die Fachzeitschrift für kommunale Praktiker

KT-PraxisTest:  
Fendt e100 Vario

Winterdienst:  
Elektromobilität

Agritechnica:  
Technik für Kommunen 

www.kommunaltechnik.net     5 | 2025

Schwerpunkt  
Schädlings- 

bekämpfung
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Circulation & Scope – Your assuran-
ce through audited figures
Our circulation is regularly audited by IVW 
(German Audit Bureau of Circulations). This 
provides you with the certainty that all reach 
figures are transparent, verifiable, and inde-
pendently controlled.

Circulation & Scope

Extent Analysis 2024 Pages Percent
Total produced 328 100

Editorial content 266 81

Advertising 62 19

By Country*

Austria 25

Belgium 3

Switzerland 24

Germany 8,811

Denmark 2

France 1

Hungary 2

Italy 2

Luxembourg 21

Netherlands 3

Total 8,894

By Federal State*

Abroad 83

Bavaria 2,223

Baden-Württemberg 1,529

Berlin 63

Brandenburg 271

Bremen 21

Hamburg 29

Hesse 714

Mecklenburg- 
Western Pomerania

188

North Rhine-Westphalia 1,092

Lower Saxony 863

Rhineland-Palatinate 389

Saxony-Anhalt 226

Saxony 487

Saarland 99

Schleswig-Holstein 303

Thuringia 314

8,894

* Average, 1st half of 2025

By Postal Code Region*

Postal Zone 0 752

Postal Zone 1 455

Postal Zone 2 772

Postal Zone 3 963

Postal Zone 4 593

Postal Zone 5 709

Postal Zone 6 727

Postal Zone 7 1,227

Postal Zone 8 1,254

Postal Zone 9 1,359

Abroad 83

8,894

IVW II/2025

 
Total

of which 
abroad

of which 
ePape

Circulation 10,521 83 850

Sales 1,667 83 848

Subscriptions 845 83 5

Single copies 1 0 0

Free copies 8,008 0 2

Print run 10,000

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact
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1/1 page 4c 2/3 page 4c 1/2 page 4c 1/3 page 4c 1/4 Seite, 4c 1/8 page 4c
€ 5,850 € 3,905 € 2,930 € 1,950 € 1,465  € 735

190 × 270 mm
with bleed:
210 × 297 mm

1  	upright  
125 × 270 mm 
with bleed: 
135 × 297 mm

2   landscape 
190 × 180 mm  
with bleed:  
210 × 190 mm

1  	upright  
92 × 270 mm  
with bleed:  
102 × 297 mm

2   landscape  
190 × 135 mm  
with bleed:  
210 × 145 mm

1  	upright  
60 × 270 mm  
with bleed:  
70 × 297 mm

2   landscape  
190 × 90 mm  
with bleed:  
210 × 100 mm

1  	upright  
45 × 270 mm  
with bleed:  
55 × 297 mm

2   landscape  
190 × 66 mm  
with bleed:  
210 × 76 mm

3   corner  
92 × 135 mm

1  	upright  
45 × 135 mm

2   landscape  
190 × 35 mm

3   corner  
92 × 66 mm

1

2

1

2

1

2

1

2

3 1

2

3

Further information on bleed, trim allowance, and the placement of text 
and image elements can be found under Technical Information.

All rates subject to VAT.

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact
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Medien für kommunale PraktikerIssues, Deadlines and Key Topics 2026

Issue Deadlines Main Topics Market Overview Additional Topics Trade Fairs

1/26 BD 
MD 
PD

Wed, 28 Jan 2026 
Wed, 4 Feb 2026 
Fri, 20 Feb 2026

Fleet / Carrier Vehicles
	– Conventional and alter
native drives

	– Sustainable procurement 
update 

	– Financing models
	– Financing models
	– Tyres / spare parts 

24-t trucks 	– Urban and street 
cleaning

	– Tree and verge main-
tenance / green 
corridor care 

	– Urban trees / 
irrigation 

2/26 BD 
MD 
PD

Wed, 18 Mar 2026 
Wed, 25 Mar 2026 
Fri, 17 Apr 2026

FAT Trade Fair 
	– Trade fair programme and 
innovations

	– Street cleaning
	– Winter service
	– Road maintenance operations
	– Rainwater management
	– Fleet / Carrier Vehicles 

Tandem trailers up 
to 7.5 t

	– Weed control
	– Workshop / spare 
parts

	– Green space main
tenance 

	– German Tree-Care Days  
5–7 May 2026

	– IFAT 4–7 May 2026
	– Urban-Tec Live  
24–26 Jun 2026

3/26 BD 
MD 
PD

Wed, 27 May 2026 
Wed, 3 Jun 2026 
Fri, 19 Jun 2026

Green Space Management 
and Maintenance 

	– Lawn careUrban trees /  
irrigation 

	– Bedding and planting 
	– Sports field maintenance

Hand-held battery 
lawn mowers

	– Traffic safety / road 
service

	– Playgrounds
	– Urban and street 
cleaning 

BD = Ad booking deadline  MD = Material deadline  PD = Publication date� Status: 10/2025 – Subject to change

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact
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Issue Deadlines Main Topics Market Overview Additional Topics Trade Fairs

4/26 BD 
MD 
PD

Wed, 5 Aug 2026 
Wed, 12 Aug 2026 
Fri, 28 Aug 2026

GaLaBau Trade Fair
	– Trade fair programme and 
innovations 

	– Vehicle fleets 
	– Green space maintenance 
technology 

	– Winter service technology
	– Cleaning / weed control 
technology 

	– Leaf collection 
	– Battery technology 

Tracked mowers 	– Pest control 
	– Office / software / 
digitalisation  

	– Lifting and loading 
technology, plat-
forms and cranes

	– KommunalLive  
3–4 Sep 2026

	– GaLaBau 15–18 Sep 2026
	– IAA Transportation  
15–20 Sep 2026

	– Machinery demonstration 
“Water maintenance tech-
nology”, Haustette  
8 Oct 2026

	– Platformers‘ Days  
8–9 Oct 2026

5/26 BD 
MD 
PD

Wed, 23 Sep 2026 
Wed, 30 Sep 2026 
Fri, 16 Oct 2026

Urban and Street Cleaning 
	– Sweeping machine tech-
nology 

	– Paper basket emptying 
	– Leaf removal 

Mechanical weed 
control 

	– Winter service
	– Leaf clearance 
	– Playgrounds

6/26 BD 
MD 
PD

Wed, 18 Nov 2026 
Wed, 25 Nov 2026 
Fri, 11 Dec 2026

Winter Service
	– Legal aspects / organisation
	– Winter maintenance tech-
nology 

	– Spreading and storage 
	– Software

Motor and bat-
tery-powered 
chainsaws

	– Road maintenance / 
construction / path 
building

	– Fleet 
	– Tree and ditch main-
tenance

Deadlines and topics

BD = Ad booking deadline DS = Material deadline ET = Publication date� Status: 10/2025 – Subject to change

Would you like to receive the editorial schedule by e-mail six times a year, in good time  
before each publication date?Just get in touch with us!

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact
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The cover pages are among the exclusive 
premium placements within the magazine:
•	 U2 (Inside Front Cover)
•	 U3 (Inside Back Cover)
•	 U4 (Back Cover)
Advantage: Printed on heavier paper  
(250 g/m²), your advertisement achieves  
optimum visibility and impact.
Format: 1/1 page (210 × 297 mm) + 3 mm 
bleed on all sides
 

Cover Page Rates

Inside Front Cover (U2) € 5,910 

Inside Back Cover (U3) € 5,910 

Back Cover (U4) € 5,910 

Optional: 
Personalised Cover Pages
On request, we can produce individually 
personalised printed ads – a highly atten-
tion-grabbing special format with maxi-
mum relevance. Price: on request.

216 mm A

A = data format:  
216 mm × 303 mm

B = final format:  
210 mm × 297 mm

Safety margin:  
5 mm on all sides for text 
and other relevant content

210 mm B

30
3 

m
m

 A

30
3 

m
m

 A

29
7 

m
m

 B

29
7 

m
m

 B

U2

216 mm A 216 mm A

210 mm B 210 mm B

U3 U4

All rates subject to VAT.

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact
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Die Fachzeitschrift für kommunale Praktiker

Special Advertising Formats

Cover Page Ad Package
	– Placement image on the cover page  
(210 × 217 mm plus bleed) 

	– Half-page landscape ad inside the maga-
zine

Advantages: High visibility through front-
page placement combined with a half-page 
ad in the front section of KommunalTechnik.

Rate – Cover Page Ad Package

Placement image + 1/2 page:  € 5,600 

Cover Story
	– Placement image on the cover page  
(210 × 217 mm plus bleed

	– Advertorial in the magazine (double-page 
spread, 2/1 pages). The content is supplied 
by you and – if you wish – designed by our 
team in the KommunalTechnik look and 
feel.

	– Alternatively, you can provide a finished 
double-page layout.

Advantages: High visibility through front-
page placement and extensive editorial-style 
presentation.A highly attractive price-perfor-
mance ratio ensuring strong brand impact 
within the magazine.

Rate – Cover Story

Placement image + 2/1 pages  € 6,750 

Outstanding  
value for money

++

We are happy to provide you with a layout 
dummy of the cover page so you can position 
your placement image precisely.Just get in 
touch with us.

All rates subject to VAT.

Die Fachzeitschrift für kommunale Praktiker
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UNTERNEHMENSDATEN

LU Schulte

Ort Schmallenberg,  
Nordrhein-Westfalen

Gegründet 1999

Mitarbeiter 5 Festangestellte

Dienst-
leistungen

Maislegen, Grasernte, Quader-
ballenpressen, Maishäckseln, 
Arbeiten mit Forstmulcher/fräse

Kunden-
stamm

Forstämter, Waldbesitzer, 
Milchviehbetriebe, Biogas-
anlagen, Ackerbaubetriebe

Schlüssel- 
maschinen

5 Forstraupen (Prinoth)
5 Rodungsfräsen (Prinoth), 
3 Forstmulcher für  
Schlepperanbau (Prinoth)
10 Traktoren von 160–420 PS 
(Fendt)
3 Häcksler (Claas, John Deere)
2 Maisleger (Horsch)
7 Häckseltransportwagen
2 Sattelzugmaschinen  
(Volvo, MAN)
2 Tieflader (Goldhofer)

� www.carsten-schulte.com
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Lohnunternehmer 
Carsten Schulte setzt 
auf forstliche und land-
wirtschaftliche Dienst-
leistungen. 

Konzentriert an den 
Joysticks: Maschinen-

führer Christoph 
Frentrop an seinem 

Arbeitsplatz. 

Anzeige
Expertentipp Forst:

Digitale Betriebs-
führung für mehr 
Effizienz

Forstwirtschaftliche Arbeiten erfor-
dern präzise Organisation – von der 
Langholzernte bis zur Wiederauf-

forstung. Fehlt die richtige Struktur, führt 
dies schnell zu Stress, Unfällen und einer 
chaotischen Nachbereitung.

Moderne Betriebsmanagement-
systeme wie FarmAct unterstützen 
Forstdienstleister bei der kompletten 
Auftragsabwicklung:

 – Stammdatenverwaltung und  
einfacher Import von Waldstücken

 – Disposition mit verlustfreier Informa-
tionsweitergabe an Mitarbeiter

 – Vor-Ort-Dokumentation abrech-
nungsrelevanter Parameter direkt 
am Mobilgerät

 – Buchhaltung und Analysen für  
optimierte Betriebsführung

Flexible Abrechnung in der 
Praxis
„Mit FarmAct können wir leichter und 
besser planen, und alle geleisteten Stun-
den werden sachgemäß von meinen Mit-
arbeitern erfasst und entsprechend dann 
auch transparent mit den Kunden ver-
rechnet“, berichtet Michael Teufl vom 
 Agrar & Forst Service Teufl. Die gesetzes-
konforme Abrechnung erfolgt wahlweise 
direkt am Mobilgerät vor Ort oder später 
am PC im Büro – ganz nach den Bedürf-
nissen des Betriebs.

Digitale Zusammenarbeit
Ein besonderer Vorteil der FarmAct-Soft-
ware ist die Möglichkeit zur nahtlosen di-
gitalen Zusammenarbeit: Holzpolter-
importe können direkt durch die Forstver-
waltung oder den zuständigen Förster er-
folgen. Dies eliminiert Medienbrüche und 
reduziert Fehlerquellen erheblich.

Weitere Informationen: www.farmact.de  

Teilen Deutschlands gefragt. Mitarbei-
ter Christoph Frentrop lässt sich trotz-
dem nicht aus der Ruhe bringen und 
startet mit voller Konzentration in den 
Tag. „Beim Mulchen kann man viel 
falsch machen“, erklärt Carsten Schulte. 
Gemulcht wird bis zu 20  cm tief. „Du 
musst erkennen, was sich unter der 
Oberfläche befindet“, so Christoph Fren-
trop. Darüber hinaus geht es natürlich 
auch darum, dem Kunden anschließend 
eine gleichmäßig gemulchte Fläche zu 
präsentieren, schließlich investiere der 
eine Menge Geld ins Mulchen. 

Zum umfangreichen Werkzeugar-
senal des Lohnunternehmens gehören 
fünf Rodungsfräsen. Dazu kommen drei 
weitere Mulcher für die Montage an 
Schleppern. Wie bei den Forstraupen 
selbst, setzt Carsten Schulte auch bei 
den Anbaugeräten auf die Technik des 
Herstellers Prinoth aus Sterzig in Süd-
tirol. Das gleiche gilt für die eigentlichen 
Werkzeuge – die Zähne, mit denen das 
Material zerkleinert wird. Hier gibt es 
zahlreiche weitere Anbieter mit teilwei-
se sehr günstigen Preise, aber Carsten 
Schulte schwört auf die Originalteile von 
Prinoth: „Wir haben zwar den einen oder 
anderen unabhängigen Hersteller aus-
probiert, aber mit Blick auf die Lebens-
dauer ist das Original die günstigste und 
vor allem zuverlässigste Variante.“

Die Arbeit mit den Forstraupen ist 
für die Fahrer anspruchsvoll. Sie haben 
mit ihrer Fahrweise einen maßgeblichen 
Einfluss auf den Verschleiß der Anbau-

werkzeuge und Trägerfahrzeuge. „Eine 
vorausschaue Arbeitsweise ist wichtig. 
Der Mulcher muss vor größeren Stubben 
teilweise ausgehoben werden, um den 
Antriebsstrang der Maschine nicht zu über-
fordern“, erklärt Carsten Schulte. Er kann 
sich auf seine Fahrer verlassen. Sie wissen, 

Editorial Ad 
Format: 1/3 page landscape below the editori-
al.A key position within the table of contents, 
offering high visibility and immediate attention 
upon first browsing.You and your product intro-
duce the issue together. 
 

Rate – Editorial Ad

1/3 page landscape  € 2,150 

Inserted Supplement, 4 pages 
Inserted in the centre of the magazine
Format: 4 × 1/1 pages
Advantage: Placed at the heart of the issue, 
your content will not be overlooked – and can 
even be removed for further use if desired   
 

Rate – Inserted Supplement

Inserted Supplement  From € 7,250 

Expert Tip 
Format: 1/3 page vertical, 70 × 297 mm + bleed
Advantage: A compact, recurring format to 
position yourself as a professional thought 
leader.Present your company as a partner on 
equal footing, linking practical tips with your 
products. 
Bookable as: 3× or 6× package

Rate – Expert Tip

3× placement, 4c € 5,555

6× placement, 4c € 10,500

Special Advertising Formats

All rates subject to VAT.
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Edvertorial
Format: minimum one double-page spread 
(2/1 pages)
Advantage: Our editorial team creates the 
content for you.You provide the topic – our 
specialist editors develop a high-quality artic-
le in the KommunalTechnik look & feel.  
A complete all-round service for you.
 

Rate – Edvertorials

2/1 pages  € 12,500 

Inserts
Maximum format: 190 × 287 mm  
Minimum format: 105 × 148 mm
Advantage: An insert in KommunalTechnik is 
more cost-effective than a separate mailing 
– while offering the same visibility and direct 
reach to your target group. We are happy to 
handle printing for you – just get in touch.
 

Rates – Inserts (per 1,000 copies)

up to 25 g  € 290 

up to 50 g  € 360 

up to 75 g  € 390 
Other weights on request.

Advertorials 
Format: 1/2 or 1/1 page
You provide the content – we take care of the 
layout, if you wish, professionally designed in 
the KommunalTechnik look & feel. Alternati-
vely, you can supply a ready-to-print file.
Advantage: The editorial design of your con-
tent ensures high credibility. 
 

Rate – Advertorials

1/1 page  € 5,910 

1/2 page  € 3,020 

Special Advertising Formats

All rates subject to VAT.

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact
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KommunalNewsletter
The KommunalNewsletter is specifically targeted 
at decision-makers in public works yards, road 
maintenance authorities, parks and green area 
departments, and municipal service providers.It 
is published every two weeks and provides up-to-
date specialist information, market overviews, and 
high-impact advertising opportunities with strong 
interaction rates.

Recipients: 8,189 (Ø 1st half of 2025) 
Opens: up to 3,534 total per mailing 
Clicks per issue: up to 1,123 
Advantage: With the KommunalNewsletter, you reach your target group 
directly in their inbox – quickly, digitally, efficiently and with minimal waste 
coverage.

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact
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Issue Booking Deadline Publication Date

01/26 Wed, 07 Jan 2026 Tue, 13 Jan 2026

02/26 Wed, 21 Jan 2026 Tue, 27 Jan 2026

03/26 Wed, 04 Feb 2026 Tue, 10 Feb 2026

04/26 Wed, 18 Feb 2026 Tue, 24 Feb 2026

05/26 Wed, 04 Mar 2026 Tue, 10 Mar 2026

06/26 Wed, 18 Mar 2026 Tue, 24 Mar 2026

07/26 Mon, 30 Mar 2026 Thu, 02 Apr 2026

08/26 Wed, 15 Apr 2026 Tue, 21 Apr 2026

09/26 Wed, 29 Apr 2026 Tue, 05 May 2026

10/26 Wed, 13 May 2026 Tue, 19 May 2026

11/26 Wed, 27 May 2026 Tue, 02 Jun 2026

12/26 Wed, 10 Jun 2026 Tue, 16 Jun 2026

Issue Booking Deadline Publication Date

13/26 Wed, 01 Jul 2026 Tue, 07 Jul 2026

14/26 Wed, 15 Jul 2026 Tue, 21 Jul 2026

15/26 Wed, 29 Jul 2026 Tue, 04 Aug 2026

16/26 Wed, 12 Aug 2026 Tue, 18 Aug 2026

17/26 Wed, 02 Sep 2026 Tue, 08 Sep 2026

18/26 Wed, 16 Sep 2026 Tue, 22 Sep 2026

19/26 Wed, 30 Sep 2026 Tue, 06 Oct 2026

20/26 Wed, 14 Oct 2026 Tue, 20 Oct 2026

21/26 Wed, 28 Oct 2026 Tue, 03 Nov 2026

22/26 Wed, 11 Nov 2026 Tue, 17 Nov 2026

23/26 Wed, 25 Nov 2026 Tue, 01 Dec 2026

24/26 Wed, 09 Dec 2026 Tue, 15 Dec 2026

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact
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Reach
7,536 subscribers (as of August 2025)
Up to 3,534 total opens per mailing
Up to 1,123 clicks per newsletter

3

1

3

Überschrift bis zu 30 Zeichen
Hier steht der Copytext mit bis zu 370 
Zeichen To conet la volore magnatiisin pa 
plis derrum utae ipsaepro intem nis vero tem 
volupti aut libust volendiorio. Nam, officidi 
aspid quam, omnisciae quaectaquam es 
sit faceaqui dolorro doloresequia quostem 
cullectotat laboratiatet.
Erfahren Sie mehr!>>

Detailed technical requirements can be found 
in the Technical Information section of this 
media kit.

Formats and Rates
1  PR Ad Image/Banne: 320 × 240 px  

Text: characters total  
– up to 30 characters headline
– up to 370 characters body text

€ 575

2  Double Banner 640 × 240 px + URL € 860
3  Banner 320 × 240 px + URL € 430
Online Advertorial  
(in combination with  
KommunalTechnik.net)

Teaser in the newsletter plus full article 
(Advertorial) on KommunalTechnik.net 
(see page 19 for details)

€1,040

Stand-Alone Newsletter You provide the content – we design and 
send the mailing (see page 15 for details)

€ 2,835

Pole Position Surcharge (no discounts or commissions) € 75

Tips for Designing PR Ads:
1.	 Use a strong, eye-catching image.
2.	 Focus on a clear, concise message.
3.	 Include a clearly identifiable call to 

action.

2

All rates subject to VAT.
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With the Stand-Alone Newsletter, you reach 
the KommunalTechnik community directly and 
exclusively. Your message takes centre stage 
– with no other ads, no distractions. Each mail-
ing is sent to the recipients of the Kommunal-
Newsletter – currently 7,536 subscribers (as 
of August 2025). 

We handle concept, design and distribution  
We can incorporate your corporate design, en-
suring that the newsletter visually aligns with 
your brand while performing optimally for our 
target audience. 

Your Advantages 
	– 100 % exclusivity: Your message reaches 
the inbox without competing content. 

	– Guaranteed reach: 7,536 recipients in a 
high-investment target group. 

	– Design service: Implementation according 
to your corporate design. 

	– High efficiency: More cost-effective and 
better targeted than traditional mailings. 

	– The Stand-Alone Newsletter is your direct 
digital connection to decision-makers who 
drive investment. 

Stand-Alone Newsletter

Structure
The newsletter can be composed of differ-
ent content blocks. Possible layouts include:  

	– 	Text only 
	– 	Image only 
	– Text & image (image left or right, one 
image per block 

	– 	Image gallery 

Technical Notes
	– Colour codes can be used for layout 
guidance (e.g. your corporate colours). 

	– No character limits for text. 
	– Optimised for both desktop and mobile 
devices. 

Detailed technical requirements can be 
found in the Technical Information section 
of this media kit.

Tips for Creating Stand-Alone 
Newsletters
1.	 Use strong, distinctive images.
2.	 Focus on a clear and concise message.
3.	 Include a clearly identifiable call to 

action.

our message  
sent exclusively
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KommunalTechnik.net
KommunalTechnik.net is the central online plat-
form of the KommunalTechnik media brand.
Public works managers, department heads, fleet 
managers and municipal service providers use 
the site to find information on trends, technology, 
markets and operations in the municipal sector.
At its core, the website offers relevant, prac-
tice-oriented content.Your advertising is dis-
played in a targeted and efficient way – exactly 
where professional audiences are actively 
searching for expertise.

Highlight – 1st Half of 2025: Average visit duration: 84 seconds per 
sessionOver 3,000 downloadsTargeted reach – not a mass channel.
Those who advertise here, get found here.

General Information Magazine Newsletter Website Cross-Media Specials Technical Information Contact



www.kommunaltechnik.net | RATE CARD 28 | valid from January 2026 18

Medien für kommunale PraktikerFormats, Rates & Reach

Reach (Ø 1st Half of 2025)
Page Views: 9,485
Unique Page Views: 8,116
Sessions (Visits): 6,168
Average Time on Page: 84 seconds
Downloads: 3,250
Search Queries: 541

Note: User activity is only tracked after explicit 
consent.This ensures that your campaigns run 
exclusively with data from users who have acti-
vely agreed to tracking – 100% GDPR-compliant.

Detailed technical specifications can be found 
in the Technical Information section of this 
media kit.

Formats and Rates
1  Super Banner 728 × 90 px € 760
2  Fullsize Banner 468 × 60 px € 555
3  Wide Skyscraper 160 × 600 px € 760
4  Sticky Box 400 × 600 px € 1,000
5  Online Advertorial  
(in combination with  
KommunalNewsletter)  

Teaser in the newsletter 
plus full article on  
KommunalTechnik.net 
(see page 19 for details)

€ 1,040

1

4

3

2

All rates subject to VAT.
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Online Advertorial in combination with KommunalNewsletter
The Online Advertorial follows an editorial format but is clearly marked as Promotion. Its content 
can be flexibly composed from different modules — text, images, galleries or video.

Placement:
The advertorial appears for 30 days among 
the Top 5 articles on the homepage.After that, 
it moves further down the page but remains 
accessible in the archive.

Distribution:
In addition, a teaser with link to the adverto-
rial is featured in one issue of the Kommunal-
Newsletter.

Detailed technical specifications can be found 
in the Technical Information section of this 
media kit.

Online Advertorial

Example Teaser KommunalNewsletter

Example Teaser KommunalTechnik.net
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Press Release / Product News
Press releases and product news are in good 
hands with KommunalTechnik!
On KommunalTechnik.net, we publish your 
news in the right editorial environment.

Structure
– Headline up to 50 characters
– Body text up to 1,000 characters
– Up to two product images
– Company logo
– Contact details

PR Package Fixed rate

1 publication/year: € 260

3 publications/year: € 725

6 publications/year: € 1,295

12 publications/year: € 2,070

Event Listing
Would you like to publish your training or event 
dates on KommunalTechnik.net? No problem 
– just send them to us.

Structure
– Headline up to 50 characters
– Body text up to 1,000 characters
– Up to two product images
– Company logo
– Contact details

Event Package Fixed rate

1 publication/year: € 260

3 publications/year: € 725

6 publications/year: € 1,295

12 publications/year: € 2,070

All rates subject to VAT.
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Smart Reach Package
Perfect entry into crossmedia visibility

	– 1/8 page in the magazine 
	– Banner in the newsletter 
	– Fullsize banner on the website

Boost Visibility Package
Strong visibility within a relevant audience

	– 1/4 page in the magazine 
	– PR ad in the newsletter 
	– Fullsize banner on the website

Performance Impact Package 
Maximum performance through optimal 
channel mix

	– 1/3 page in the magazine 
	– PR ad in the newsletter 
	– Wide skyscraper on the website

Premium Exposure Package
Maximum visibility with exclusive setup

	– 1/2 page in the magazine 
	– PR ad in the newsletter 
	– Wide skyscraper on the website

Package Rates

1 Placement 3 Placements 6 Placements

Smart Reach Package € 1,600  € 4,600  € 8,500 

Boost Visibility Package € 2,300  € 6,600  € 12,000 

Performance Impact Package € 2,900  € 8,300  € 15,000 

Premium Exposure Package € 3,800  € 11,500  € 21,000 

Reach

1 Placement 3 Placements 6 Placements

28,195 84,585 169,170

Crossmedia Solutions – Your Message 
Across All Channels 
One channel is good – but the combination is bet-
ter. Our crossmedia packages connect magazine, 
newsletter and website, ensuring multiple contact 
points within the municipal sector. Your message is 
seen more often, remembered longer, and reaches 
your customers exactly where they actively seek 
information. 

This Means for You 
	– Greater reach – in print & digital 
	– Stronger impact – maximised visibility 
	– Efficiency – book one package instead of multiple 
placements  

	– Benefit from built-in multi-booking discounts
	– Targeted communication – no wasted coverage 

All rates subject to VAT.
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Tailored to You 
Some messages need more space than a single 
ad can offer. Whether it’s a special reprint, a 
KommunalTechnik special edition, a webinar, a 
customer magazine, or market research – our 
customised solutions help you position your 
company sustainably and  
with lasting impact among  
your customers.

XtraBlatt
1

2025

25 Jahre BiG X
Titelthema

Familie Neuberger
Genuss aus dem Erftal

 Brasilien
Garten für die Harten

Krone- Ersatzteile 
Express-Hub

Der Maßstab für 

Spitzenleistung!

Der Milchmacher!

OptiMaxx Corn Conditioner
• Höhere Milchleistung
• Gesteigerter Betriebsgewinn
• Höhere Tiergesundheit

Unabhängige Tests zeigen es deutlich: 
Der KRONE BiG X mit dem OptiMaxx 305 
Corn Conditioner erreicht eine Häcksel- und 
Aufbereitungsqualität, die kein anderer bietet.

krone-agriculture.comstay #KRONECTED

Fendt e107 V Vario: 
Elektrisch 
vorausfahren

Straßenmeisterei 
Oldenburg: 
Win-Win in Orange

Schröder Landmaschinen: 
Anspruchsvolle  
Kunden

www.kommualtechnik.net         2024

Die Fachzeitschrift für kommunale Praktiker

Sonderausgabe  
für Fendt
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Your content – high-quality reprints
Has KommunalTechnik published an article about you
that supports your marketing? Then secure your exclusive
reprint!

Whether as a handout at events, as a mailing, an insert, 
or for display at your business – the reprint is a tangible 
medium that creates a lasting and credible impression.

Benefit from:
	– High-quality print in the original magazine layout
	– Customization options (e.g., with your logo, contact 

details, and ad)
	– Strong impact in sales and marketing

Also available in digital format.

Die Fachzeitschrift für kommunale Praktiker

Bauhof Goldenstedt:  
Maschinen-Kombination für den Ein-Mann-Betrieb

www.kommualtechnik.net     5 | 2023

Sonderdruck 
für GreenTec

Copies 2 pages 4 pages 6 pages 8 pages 12 pages Digital Version (PDF)

500 € 1,200 € 1,400 € 2,000 € 2,500 € 3,500 1 page 400

1,000 € 1,400 € 1,600 € 2,400 € 3,000 € 4,500 2 pages 800

2,000 € 1,600 € 1,800 € 2,800 € 3,500 € 5,500 3 pages 1,200

3,000 € 1,800 € 2,000 € 3,000 € 4,000 € 6,500 4 pages 1,600

4,000 € 2,000 € 2,200 € 3,200 € 4,500 € 7,300 5 pages 2,000

5,000 € 2,200 € 2,300 € 3,400 € 5,000 € 8,000 6 pages 2,400

10,000 € 3,000 € 4,000 € 5,000 € 7,200 € 11,000 10 pages 4,000

Title
+ 1 page

Title
+ 3 pages

Title
+ 5 pages

Title
+ 7 pages

Title
+ 11 pages

All rates subject to VAT.
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KommunalTechnik Special: Your company and your  
topics in the spotlight – exclusively staged
Starting from 12 pages, we produce your individual KT Special. Whether
technology, solutions, or your company – we handle editorial work, layout,
and production. You decide which topics and messages take center stage.

Distribution options:
	– As direct mailing by post
	– As insert in the lohnunternehmen magazine
	– As sales material for your own use
	– As web PDF for digital use

Content & design:
	– Editorial content in cooperation with your team
	– Designed in LU style or in your own corporate design

Prices & scope: on request

Webinars: Your expertise – live and interactive
Would you like to showcase your expertise and address our community
directly? Then an KT Webinar is the right format. We handle organization,
promotion, and technology – you provide the topic and your expertise.

Services:
	– 	Technical implementation by our team
	– Promotion via KT channels 
(magazine, newsletter, website, social media)

	– Follow-up including recording for your further use

Prices & services: on request

Fendt e107 V Vario: 
Elektrisch 
vorausfahren

Straßenmeisterei 
Oldenburg: 
Win-Win in Orange

Schröder Landmaschinen: 
Anspruchsvolle  
Kunden

www.kommualtechnik.net         2024

Die Fachzeitschrift für kommunale Praktiker

Sonderausgabe  
für Fendt

Your content 
designed  

in KT style
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Medien für kommunale PraktikerCustomer Magazine, Market Research

Customer Magazine: Showcasing your company
Do you want to inform your customers regularly, build emotional ties, and
increase your brand value? Then let’s develop your own customer maga-
zine together. Whether print, digital, or both – we handle editorial work,
design, and project management.

Your advantages:
	– Added value for readers through in-depth content
	– Positive image building
	– Consistency in customer communication
	– Support in recruiting skilled workers

Pricing:
From € 600 per page (incl. text & layout, excl. printing)
Special services (photography, illustration, etc.) upon request

Market Research: What does the target group really think?
Do you want to understand how your target group thinks, decides, or 
evaluates? With our support you gain reliable insights – directly from 
contractors’ everyday business.

We offer individual solutions:
	– Online surveys
	– Telephone interviews
	– Focus groups
	– Qualitative individual interviews
	– Combinations of several methods

Our service:
	– Conception, implementation, and evaluation
	– Results report with clear recommendations for action

Prices & services: on request

XtraBlatt
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Familie Neuberger
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OptiMaxx Corn Conditioner
• Höhere Milchleistung
• Gesteigerter Betriebsgewinn
• Höhere Tiergesundheit

Unabhängige Tests zeigen es deutlich: 
Der KRONE BiG X mit dem OptiMaxx 305 
Corn Conditioner erreicht eine Häcksel- und 
Aufbereitungsqualität, die kein anderer bietet.
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SURVEY NUMBER 21E097 

2-4 avenue de la Pépinière 
78220 VIROFLAY 

 October 2021 

 
Fragebogen 

zur Befragung eines Schädlingsbekämpfers 
 
Guten Morgen / Tag / Abend, mein Name ist .... von der Fachzeitschrift DpS. Wir führen derzeit eine Umfrage 
unter Schädlingsbekämpfungsunternehmen durch, um ihre Tätigkeit, ihre Bedürfnisse und ihre Erwartungen 
besser zu verstehen. Hätten Sie einen Moment Zeit, um meinen Fragebogen zu beantworten?  
 
INTERVIEWER:  
Wenn der/die Befragte den Namen des Auftraggebers der Umfrage verlangt, geben Sie an, dass dieser am 
Ende der Umfrage genannt wird. 
Wenn es notwendig ist, erinnern Sie ggf. daran, dass die Antworten anonym behandelt werden. 
Die Befragung dauert ca. 20 Minuten. 
 
1. Bietet Ihr Unternehmen die folgenden Dienstleistungen an? (Vorlesen, mehrere Antworten möglich) 

• Schadnagerbekämpfung 
• Insektenbekämpfung 
• Vogelabwehr 
• Desinfektion 
• Sonstige Dienstleistungen: ______________________________ 
Wenn keine Schadnagerbekämpfung UND keine Insektenbekämpfung  STOP INTERVIEW 
Wenn Schadnagerbekämpfung ODER Insektenbekämpfung  weiter mit Frage 2 

 
2. Sind Sie in Ihrem Unternehmen für die Auswahl der Schädlingsbekämpfungslösungen verantwortlich? 

(Vorlesen, nur eine Antwort) 
• Ja, Sie entscheiden alleine       weiter mit Frage 3 
• Ja, Sie entscheiden mit Hilfe anderer Personen im Unternehmen    weiter mit Frage 3 
• Nein    bitten Sie um ein Gespräch mit der verantwortlichen Person (oder einer Person, die an 

den Entscheidungen beteiligt ist) 
 
3. Wie viele Mitarbeiter arbeiten insgesamt in Ihrem Unternehmen, Sie eingeschlossen? 

 
I__I__I__I Mitarbeiter 
NB: we will follow the size of the companies in order to be representative 

 
4. Wie viel Prozent Ihres Umsatzes werden ungefähr durch … generiert? (Schlagen Sie die Antworten vor, die 

in Frage 1 mit „ja“ beantwortet wurden. Überprüfen Sie, ob die Summe ≤ 100% beträgt.)  
• Schadnagerbekämpfung  I__I__I__I % 
• Insektenbekämpfung   I__I__I__I % 
• Vogelabwehr   I__I__I__I % 
• Desinfektion    I__I__I__I %  

 
4.1. Welchen Anteil (Prozentual) haben in Ihrem Unternehmen...? (Überprüfen Sie, ob die Summe = 100% 

beträgt.)  
• Vertragskunden  I__I__I__I % 
• Jobkunden   I__I__I__I % 

   

2 

 
 

4.2. Welchen Anteil (Prozentual) haben in Ihrem Unternehmen...? (Überprüfen Sie, ob die Summe = 100% 
beträgt.)  

• Professionelle Kunden   I__I__I__I % 
• Nichtprofessionelle Kunden / Verbraucher I__I__I__I % 

 
4.3. Und welchen Anteil (Prozentual) an Ihrem Geschäft haben Arbeiten für Landwirte?  (Überprüfen Sie, 

ob die Summe ≤ 100% beträgt)  
 

I__I__I__I % 
 

5. Würden Sie sagen, dass Sie mit dem aktuellen Angebot, d. h. den auf dem Markt erhältlichen Produkten 
und Lösungen, die es zur Bekämpfung gegen … gibt, zufrieden sind? (Vorlesen, eine Antwort pro Zeile) 

 
(No rotation) Sehr 

zufrieden 
Eher 

zufrieden 
Nicht wirklich 

zufrieden 
Gar nicht 
zufrieden 

…Ratten     
…Mäuse     
…Schaben     
…Bettwanzen     
…andere Insekten     

 
6. Würden Sie sagen, dass der Regulierungsdruck in Ihrem Tätigkeitsbereich eher… ist? (Beide Möglichkeiten 

vorlesen, “beides” nicht vorschlagen, nur eine Antwort) 
• … eine Gefährdung des Berufsstandes mit dem Risiko einer zunehmenden Komplexität der Arbeit oder 

des Mangels an wirksamen Produkten 
• … eine Chance für den Beruf, sich zu einem vernünftigeren, technischeren Ansatz zu entwickeln, der 

den gesellschaftlichen Erwartungen besser entspricht. 
• (… beide) 
• (Keine Angabe) 

 
7. Beschäftigen Sie sich regelmäßig, gelegentlich oder nie mit den folgenden Schädlingen? (Vorlesen, eine 

Antwort pro Zeile) 
 

 Regelmäßig Gelegentlich Nie 
Schadnager    
Schaben    
Bettwanzen    
Fleas    
Termiten (außer in UK)    
Fliegen    
Ameisen    
Wespen    
Pinienprozessionsspinner    
Andere Schädlinge (bitte angeben) 
_______________ 
 

   

 
  

   

3 

8. Welche Produkte oder Lösungen verwenden Sie gegen Schadnager? (Keine Produkte oder Lösungen 
vorlesen. Mehrere Antwortmöglichkeiten.) 

 Produkt Hersteller FR DE UK SP GR 

1 ALPHARATAN HENTSCHKE & SAWATZKI   x    

2 BLACK PEARL LODI x         

3 BONIRAT ZAPI x         

4 BRODITEC ZAPI x         

5 BRODITOP ZAPI x         

6 CEREOX AEDES/ARMOSA x         

7 CONTROL BLE AEDES/ARMOSA x         

8 CONTROL AVOINE AEDES/ARMOSA x         

9 CONTROL BLOC AEDES/ARMOSA x         

10 CONTROL PASTA AEDES/ARMOSA x         

11 FRISCHKODER DETIA  x    

12 FRUNAX FRUNOL  x    

13 GENERATION PATE LIPHATECH x         

14 GENERATION BLOC LIPHATECH x         

15 GENERATION GRAINS LIPHATECH x         

16 GENERATION MIX LIPHATECH x         

17 HARMONIX RODENT PASTE BAYER x x       

18 JADE LODI x         

19 MAGNUM BLOC EDIALUX x         

20 MAKI PATE LIPHATECH x         

21 MAKI BLOC LIPHATECH x         

22 MAUS EX FROWEIN  x    

23 MERCURE EDIALUX x         

24 MULOT 25 AEDES/ARMOSA x         

25 MURIN VEBI  X    

26 MUSKIL ZAPI x X       

27 NAGTAG PPS  X    

28 NORA PASTA 25 AEDES/ARMOSA x         

29 NOTRAC BLOX BELL x x       

30 OPALE PATE LODI x         

31 OPALE BLOC LODI x         

32 OPALE GRAIN LODI x         

33 PARATOX CEREALES EDIALUX x         

34 PROBLOC 25 AEDES/ARMOSA x         

35 PROPASTA AEDES/ARMOSA x         

36 RACO 25 AEDES/ARMOSA x         

37 RACUMIN PATE BAYER x x       

38 RACUMIN FOAM BAYER x x       

39 RAKIL EDIALUX x         

40 RATIMOR   UNICHEM   X    

41 RATRON FRUNOL  x    

42 RATOXYL EDIALUX x         

43 RAVIOX AEDES/ARMOSA x         

44 ROBUST 25 AEDES/ARMOSA x         

45 RODILON BAYER x         

46 RODO BLOC ACOTEC  X    

47 RUBIS LODI x         

48 SAKARAT KILLGERM  X    

49 SAPHIR LODI x         

50 SECUVIA BASF x X       

51 SELONTRA BASF x X       

52 SOLO BLOX BELL x X       

53 SORKIL EDIALUX x         

54 STELLIOX 25 AEDES/ARMOSA x         

55 STRONG 25 AEDES/ARMOSA x         

56 SUGAN NEUDORFF  X    

All rates subject to VAT.
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Formats 
Final format 
DIN A4 (210 mm wide × 297 mm high) 

Type area 
190 mm wide × 270 mm high

	– 3 columns à 60 mm
	– 4 columns à 45 mm 

Print material 
	– Please supply print material by e-mail as 
print-ready high-resolution PDF file (prefer-
ably PDF/X-1a).

	– Spot colors on request and at extra cost.
	– Without a binding proof we cannot guaran-
tee correct color reproduction.

	– The sender is responsible for on-time de-
livery of print material. If deadlines are not 
met or technical specifications ignored and 
the ad cannot be printed, the publisher ac-
cepts no liability.

	– Please design your ad according to the 
specifications.

	– Price on request.
	– Maximum file size for e-mail delivery: 
20 MB. Alternatively, we can provide you 
with an upload link upon request. 

Printing process / Processing 
Sheet-fed offset, perfect binding, 4c accord-
ing to Euroscale (ICC profile ISO Coated v2, 
FOGRA39)

Bleed
	– Bleed allowance: 3 mm on all sides
	– Critical design elements: at least 5 mm 
from trim size

Deadlines 
Final deadline: Submission of print material
according to the current editorial and produc-
tion schedule.
The client is responsible for observing dead-
lines. If material is not delivered on time or is 
missing, the order will be invoiced in full.

A = data format
216 mm × 303 mm 
B = final format
210 mm × 297 mm 
C = type area 
190 mm × 270 mm

Safty margin 
5 mm from trim size

216 mm A

210 mm B

190 mm C
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m
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left page
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210 mm B

190 mm C

right page
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Delivery 
	– Inserts must be supplied ready for pro-
cessing.

	– The delivery note must state title, issue, 
and number of copies.

	– The client is responsible for the timely and 
complete arrival of inserts.

	– The delivery deadline corresponds to the 
print material deadline (see schedule) and 
will also be confirmed in each order confir-
mation. 

Delivery address: 
Bonifatius Druckerei,  
Karl-Schurz-Straße
33100 Paderborn  
Contact: Dominik Siebel 

Formats & Weight 
	– Minimum format: DIN A6 (105 × 148 mm) 
	– Maximum format: 190 × 287 mm  
(1 cm smaller than A4) 

	– Weight classes: see rate card (up to 25 g, 
up to 50 g, up to 75 g; more on request)

Processing 
	– Inserts are processed mechanically.
	– Folded brochures can only be processed as 
cross fold, roll fold, or parallel center fold.

	– Products with zig-zag fold cannot be pro-
cessed mechanically.

	– Inserts with 6-page gatefold can only be 
processed if the folded-in pages overlap by 
at least 2 cm.

	– If an insert cannot be processed mechani-
cally, the additional costs for manual inser-
tion will be charged to the client. 

Packaging 
	– Inserts must be delivered in packages of 
equal height, easy to handle.

	– Mixed pallet deliveries are not permitted. 

Important Notice 
Failure to observe the specifications may re-
sult in exclusion of the insert without liability 
on the part of the publisher. The order will be 
invoiced in full.

Inserts

6-page roll fold

4-page parallel
center fold

6-page gatefold 
(pages must overlap
min. 2 cm)

6-page zig-zag fold
(not mechanically
processable)

8-page gatefold 

8-page cross fold
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PR Ad 
	– Image/banner: 320 × 240 px (W × H)
	– Headline: up to 30 characters (total)
	– Body text: up to 370 characters (total)
	– URL 

Double Banner 
	– 640 × 240 px (W × H)
	– URL 

Banner 
	– 320 × 240 px (W × H)
	– URL 

Stand-Alone Newsletter  
	– The newsletter is built from different con-
tent blocks. Possible are:

	– 	Text only
	– 	Image only
	– 	Text & image (left or right; one image per 
block possible)

	– 	Image gallery (only even number of 
images)

	– Image files as jpg, png, or gif
	– Image files separately, not embedded in a 
document

	– Resolution max. 100 dpi
	– Max. file size per image: 150 KB
	– Color codes as guideline possible 
(e.g. your corporate colors)

	– Image across full width of the newsletter: 
800–1000 px wide

	– Image next to text: ideally 600 × 400 px or 
400 × 600 px (automatically adjusted)

	– Please provide texts as editable files (Word, 
Excel, RTF) or in the mockup – not embed-
ded in images

	– Links/URLs must be delivered completely 
with “https://”

	– Mockup with text, divided into:
	– 	Text block content
	– 	Text-image block content (with image  
names)

	– 	Optional image credits 
	– No text length limitation
	– Display optimized for desktop and mobile 
devices 

General Requirements 
	– Image files as jpg, png, or gif
	– Image files separately, not embedded in a 
document

	– Resolution max. 100 dpi 

Important Note  
on Links and Tracking

	– Tracking codes (UTM parameters) are au-
tomatically added to each URL for distribu-
tion, e.g.:

	–  https://your-site.de/product →
	–  https://your-site.de/product?utm_ 
source=mailchimp&utm_medium= 
email&utm_campaign=xy 

	– The target page must be able to allow or 
ignore these parameters. Systems that 
block these additional parameters may 
lead to inaccessible pages.

	– Please check in advance whether your 
website or shop system URLs are compati-
ble with such tracking parameters.

	– If the desired page cannot be accessed and 
this is not due to hidden errors on our side 
but due to technical problems on your side, 
we accept no liability.
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Online Advertorial  
The online advertorial consists of three parts: 
the teaser in KommunalNewsletter, the teas-
er on KommunalTechnik.net, and the actual 
advertorial. 

Teaser in KommunalNewsletter (linking to 
the advertorial on KommunalTechnik.net): 

	– Headline: up to 50 characters
	– Teaser text: up to 200 characters
	– Image file: 600 × 400 px
	– File formats: jpg, gif, png
	– File size: max. 150 KB 

Teaser on KommunalTechnik.net: 
	– Headline: up to 55 characters
	– Teaser text: up to 150 characters, SEO op-
timized

	– The preview image is automatically gener-
ated from the first image in the text.

Advertorial on KommunalTechnik.net: 
	– The online advertorial is built with different 
content blocks. Possible are:  

	– 	Text only
	– 	Text & image (left or right; one image per 
block possible)

	– 	Image gallery

	– 	Embedding of a YouTube video
	– 	Header image: 1920 × 600 px, optionally 
up to three images in rotation

	– Images in content blocks: 600 × 400 px or 
400 × 600 px

	– First image identical to preview image
	– Image galleries possible
	– Linking to multiple URLs possible
	– No character limit in the advertorial 

Advertising Banners 
Super Banner

	– 728 × 90 px (W × H)

Fullsize Banner: 
	– 468 × 60 px (W × H)

Wide Skyscraper: 
	– 160 × 600 px (W × H)

Skyscraper: 
	– 120 × 600 px (W × H)

Sticky Box: 
	– 400 × 600 px (W × H)

General Requirements
	– Files as jpg, png, or gif (no animated Flash 
files, HTML5 only on request)

	– Max. 100 KB per banner
	– Resolution: 72 dpi (web optimized)
	– Target URLs must be supplied fully with 
“https://” 

Animationen (for GIF banners) 
	– Maximum duration per loop: 15 seconds
	– Maximum 3 loops 

Delivery & Deadlines 
	– At the latest 5 working days before cam-
paign start to: media@beckmann-verlag.de

	– No changes possible after campaign start 

Duration
Banner runtime is at least 1 month (30 days),
unless otherwise agreed.

KommunalTechnik.net
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Discounts
The discount scales apply per medium within 
the KommunalTechnik brand. 
They do not apply across different media and 
not for inserts, surcharges, stand-alone news-
letters, and specials. 

By number of placements:
	– 3 placements → 5 %
	– 6 placements → 10 %
	– 12 placements → 15 %
	– 24 placements → 20 %

By pages:
	– 1 page → 5 %
	– 3 pages → 10 %
	– 6 pages → 15 %
	– 12 pages → 20 %

Cancellations & Legal Notes
Cancellation deadlines:
Cancellation free of charge is possible until the
booking deadline.
Later cancellations will be charged in full.

Notes on implementation:
	– All information in the media data is provid-
ed without guarantee.

	– Changes remain reserved. 
	– The applicable VAT will be charged addi-
tionally.

	– Invoices are sent automatically by e-mail.

Payment Terms
Payment within 21 days of invoice date with-
out deduction.
Invoices are sent exclusively by e-mail to the
address specified in the order.

Bank Details
Sparkasse Hannover
IBAN: DE66 2505 0180 1000 0033 41
BIC: SPKHDE2HXXX
Volksbank eG
IBAN: DE68 2519 3331 7010 6266 00
BIC: GENODEF1PAT
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Media Consulting
Uwe Wolffersdorf
Jens Plumhoff (Head))
Tel. +49 5132 8591 20
media@beckmann-verlag.de

Special Products
Sonja Schneider
Jens Plumhoff (Head)
Tel. +49 5132 8591 20
media@beckmann-verlag.de

Editorial
Jens Noordhof (Head)
Tel. +49 5132 8591 40
redaktion@beckmann-verlag.de

Distribution
Verena Rust
Tel. +49 5132 8591 50
vertrieb@beckmann-verlag.de

Subscription / Reader Service
VU.SOLUTIONS GmbH & Co. KG
Tel. +49 6123 9238-257
beckmann-verlag@vuservice.de

Accounting
Tel. +49 5132 8591 60
buchhaltung@beckmann-verlag.de

Address for incoming invoices:
rechnungen@beckmann-verlag.de

Jens Noordhof 
Leitung Redaktion
 

Jens Plumhoff 
Leitung Mediaberatung 
und Sonderprodukte 

Verena Rust
Vertrieb 
 

Sonja Schneider
Sonderprodukte 

Uwe Wolffersdorf 
Mediaberatung

Your Contacts
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Publisher Information
Beckmann Verlag GmbH & Co. KG 
Rudolf-Petzold-Ring 9
31275 Lehrte
Germany
https://beckmann-verlag.de/

Local Court Hildesheim: HRA 31353
VAT ID No.: DE 115 054 958
General partner: becomm GmbH 
Managing Director: Jan-Klaus Beckmann
Local Court Hildesheim: HRB 35675
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